MVVB Project:
Telephone Survey Findings
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2020 Community Telephone Survey Results

Telephone Survey Methodology

* 400 interviews completed with
Springfield residents

* Conducted between January 24 and
February 19, 2020

* 54% response rate

* Plus or minus 4.9% confidence interval
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Analysis of Data
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2020 Community Telephone Survey Results

What Makes Springfield Unique?

Size 25%
Amenities

Improved downtown
Friendly

Diversity

It is not unique 6%

Natural beauty 6%
Location 6%
Unhoused Engagement 5%
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2020 Community Telephone Survey Results

Development, growth | | | ' = 26%
Hometown feel 110%
Unhoused Engagement F 8%
Nothing H 7%
Recreation, parks ﬂ 6%
Schools 6%
Jail, safe 6%
Public services 5%
Beauty, nature 5%
Friendly %
Police %
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What Would Make Springfield Better?

Roads, transportation GG 1%

Development, jobs N 13%

Drugs, safety | —_— 1%

Downtown M 7%

Unhoused Engagement || 6%

Nothing - 6%
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2020 Community Telephone Survey Results

Safe neighborhoods
Quality education

Clean air and waterways
Safe roads and walkways
Maintained infrastructure
Affordable housing
Business and job growth
Parks and recreation
Efficient government
Cooperation among agencies
Cultural inclusion

Access to social services
Maintained buildings
Favorable identity
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2020 Community Telephone Survey Results

Qualities Desired in a Local Elected Official
] | | | |

Honesty | ... . ]45%
Listen to people, communicate | 22%
Specific policies | 11%
Morals, values | 10%
Concern for community | 10%
Do what they say _; 9%
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Key Findings
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2020 Community Telephone Survey Results

Key Findings

* Small size, hometown feeling, sense of community make
Springfield unique

* Residents are most proud of downtown redevelopment

* Pedestrian safety and road improvements would make
Springfield better

* All tested community values are between “very” and
“extremely” important
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2020 Community Telephone Survey Results

Key Findings

MOST important community values:
 Safe neighborhoods
* Quality education
* Clean air and waterways
* Safe roads and walkways

* Honesty is most important quality in an elected official
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